Worldwide Business:
Total Hair, Beauty and Health Solutions
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Profile

Aderans Co., Ltd., has contributed

to the development of total hair-related
solutions since its establishment in 1968.

Management Philosophy
Our greatest mission as the Aderans Group
is fo promote overall wellness through our hairrelated,
beauty and health businesses. We aim to help clients
worldwide attain physical and emotional wellbeing.
We also aim to bring smiles to faces, so they can fulfill
their dreams and live full, happy lives.

We strive for
"Product excellence”
"Technological expertise”
"Most educated in hairrelated, beauty and health
solutions with the highest levels of service”

Aderans Group has 64* companies
In nineteen countries overseas.
(As of August 31, 2018)

*Including non-consolidated companies

Japan

Asia
Thailand
Philippines
laos
Taiwan
Singapore
China
Hong Kong
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We have five core brands: Aderans for men, Lladies” Aderans
for women and Fontaine for women in the domestic wig busi-
ness; and overseas, Bosley for hair transplantation services
and now Hair Club for comprehensive hair restoration
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Top Message

The Aderans Group celebrated the 50th anniversary of
Aderans Co., ltd., in 2018. Since its establishment in
1968, Aderans has grown and expanded its business
pursuifs as a leading provider of fotal hair solutions. To
achieve our management vision of “Becoming a Good
Company” we have always been dedicated to the
creation of products designed to please our customers,
providing them with thoughtful and attentive services.

To provide effective ways of dealing with hair
problems, and fo bring smiles to more people, we have
expanded our total hair solutions business worldwide in
North America, Europe, and Asia.

Our greatest mission, as the Aderans Group, s to
promote overall wellness through our hairrelated, beauty
and health business. Guided by the three pillars of our
management vision “ECSR Sampo Yoshi”, which incorpo-
rates Customer Satisfaction [CS), Employee Satisfaction
(ES), and Corporate Social Responsibility (CSR) . The
Aderans Group, as a whole, will strive to realize its
shared goals of “Product Excellence,” “Technological
expertise” and “Most educated in hairrelated, beauty
and health solutions with the highest levels of service”
in order to establish itself as a global brand which can
make a contribution to the entire world.

We humbly request your continued support and
encouragement.
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Aderans Business

CUSTOM-MADE WIGS, HAIR CARE, SCALP CARE,
AND HAIR RESTORATION
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Total Hair Solution Brand Aderans

Aderans’ services begin with careful consultations regard-
ing customers' hair and scalp. Then, depending on each
customer's concems or preferred hairstyle, the right prod-
ucts and services to make the individual look and feel as
affractive as he or she can be are selected from custom-
made wigs, which are created to match the customer’s
hair color and shape of head, hairvolumizing products,
which utilize the customer’s own hair to create volume in
specific areas, healthy hair growth services, which create
scalp conditions conducive to healthy hair growth, and
hair systems, which represent the latest in hairvolumizing
technology. We have also enhanced after-sales services,
including regular product checks and wig maintenance,
haircuts and own-hair care.

(As of May 31, 2018, 166 sfore network nationwide)

Two approaches: Increase hair
and grow hair

The lineup is extensive, from Hair Perfect, a
new hairvolumizing service, to Pinpoint and
Vital EX, two hairvolumizing products that
bind artificial hair to the customer’s own
hair, as well as Hair Repro, a healthy hair-
growth product. The Aderans Business also
offers Freedom, a flatfee, new hairvolumiz
ing system drawn from U.S. subsidiary Hair
Club. This business segment continues fo evolve to meet
the wide-ranging needs of men who are concerned about
thinning hair.

From custom-made wigs to total
beauty care and scalp care

The eve series, a ladies’ custom-made wig
brand popular with customers for many
years, showcases products based on fechnol-
ogy and know-how accumulated within the
Aderans Group to address concerns women
have about their hair and enable them to
maintain a fun, stylish appearance. We also
offer Hair Up @, hair extensions, and
Benefage, a series of products to care for the scalp and
make hair beautiful.

For more information on the Aderans business for men:
https://www.aderans.co.jp/mens/(Japanese only)

For more information on the Aderans business for women:
https://www.aderans.co.jp/ladies/(Japanese only)
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Fontaine Business
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READY-MADE WIGS

Swanee
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Rich selection of easy-to-enjoy
ready-made wigs

As of May 31, 2018, ready-made wigs
were available through a 240-store pres-
ence including department sfores, directly
operated shops and major disfribution
chains.

Through department stores and directly
operated salons, Fontaine offers high-
quality, very fashionable ready-made
wigs, including hand-made VALAN wigs
feoturmg a mix of human and arificial hair, stylish ROLOC
wigs in a palefte of personality-creating colors, and
Toppiece®. which easily creates volume in @ speciﬁc
area.

Fontaine brand continues to expand

We want to give more women the opportunity to have fun
with wigs. With this in mind, we draw on diverse retailing
points to deliver a message that Fontaine enables women
fo create an appearance matched to any fashion scene.
We convey the appeal of the Fontaine brand at depart-
ment stores, directly operated shops, and cosmetic and
beauty salons. In recent years, we have worked to build a
higher profile at large supermarkets and shopping malls,
with an emphasis on Swanee by Fontaine, an easy-o-use,
anytime wig, and Rene of Paris, a wig brand loved by
women overseas, especially in Europe and the United
States. We enriched our lineup with ANY D'AVRAY, a wig
brand from Paris, France, infused with an entertainment
quality, and present different ways to have fun with wigs.

ANY %
D'AVRAY 'A

16 08 VL e Aderans

For more information on the Fontaine Business:
http://www.fontaine.jp/ (Japanese only)



ZDfEAEZE

EMIV—REE

LEOBERZR(CEEMBREFLZBUC. SHDL T«
AARDA4yIPOF —F —AA R Dy T EBREFLTCNE T,
EBRRZENREUCHEERFEREER ZRALTVET,
Fle ALMERENDIFT THFEDZTUV. —ROBEHRNHT
DLUTARAR- DI ERFELCVE T, e Ea—AT—
VEETVY TR IFHERLVCEERE CORRZR
F—hLUTWLET,

EFESEE

RBEARICA7 Y OVZ30/E8
(201855 AKIRTE) Bk . BEKRD
SANeEZEZEUCERIHNIEES
WIZEBAL. B (CPELLNT T
rEARZERUC—RIEEFY -
A T— AFHYNITIAT.
EERADvI[ST75e] DiRHEZ
T CTVET, Fe. BEHDOQOLE
DDA R ZIEICHEBATE
DIHATVNET,

BEIRFTEE
FICZDDRZEMICEI R AT
Ef. OB#ECYAMECE—/LD
BE.@QTVyavEyd SI4vay
I DX, @@BERFTRT /N
FEEHNDHFTEDEDB to BERFE.
B ZE[IIATITTERISE
B DI ETRLULERSA
Vv ITERHEDID. PEO-IE
ECE—IUICHHEBELTVET,

T3V T —IEREFHI VI T A NDOBRFBERI FEICTTEVEITERT,
http://www.fontaine.jp/salon/

BHECUAMIDWTORNFERE FEICTTEWLREITET .
http://www.aderans-shop.jp/shop/

Other Domestic Businesses

Beauty Supply Route Business

Ready-made wigs and custom-made wigs are offered to
beauty salons across Japan through distributors of beauty
supplies. We promote sales though such opportunities as
workshops for beauticians and hairstylists. We also offer
ready-made wigs to cosmetics stores on a wholesale
basis and sell ready-made wigs to the general public. In
addition, we have sfarted to extend our presence into the
beauty domain, tapped as a new businesss, with the
Beaustage Business Center.

Medical-Use Wig Business
Aderans has opened 30 salons
(as of May 31, 2018) inside hos-
piitals. Salons are equipped with
mobile salon chairs or have layouts
to accommodate wheelchairs, in
consideration of the physical limita-
fions that many patients have, and
offers regular barber and beauty
salon services, such as shampoo
and cut, using propriefary products
gentle fo the skin. The medical wig
Rafroe is also available af these
in-hospital locations. We take an
active opprooch fo support out
ward appearance as well to help
patienfs achieve a better quality

of life.

Direct-Order Business

We focus on three approaches: 1) operation of our own
e-commerce site and mall; 2) home-shopping through tele-
vision and radio spots; and 3) B4o-B sales, such as whole-
sale to mail-order/online sales companies and to retailers.
Our extensive lineup is noteworthy, featuring haircare
products for men and women as well as beauty equip-
ment and wigs. We also opened a
virtual store in a cross-border
Chinese e-commerce mall.

For more information on the wig site for Fontaine salons:
http://www.fontaine.jp/salon/(Japanese only)

For more information on the ecommerce site:
http://www.aderans-shop.jp/shop/(Japanese only)
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BOSLEY

TRANSPLANTATION
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Bosley Business

Hair Transplantation
Bosley is a leader in
~ the North American
hair transplantation market

What is a Bosley hair transplantation?

Bosley, a U.S -based member of the Aderans Group, is the
world's leading authority and practitioner of surgical hair res-
toration, and continues to enjoy the top share of the North
American market. Hair transplantation by Bosley is a surgical
procedure whereby a highly qualified and experienced physi-
cian, working with a trained clinical staff, removes healthy fol-
licles from the back and sides of the scalp and relocates them
fo areas of hair loss. Bosley
complements the FUT' con-
ventional fechnique with
FUE?, a technique that
does not use a scalpel, to

provide procedures better
matched to patient needs.
As of May 31, 2018, the
company had 27 surgical
offices and 42 consultation
offices.

In December 2016, Bosley began offering the latest
treatment program developed in-house —TriGen+™
with PRP. This non-surgical hair loss solution combines
three of the most effective hair restoration treatments
available: 1) plasma-rich plate-
let (PRP) injections, 2) low-level
laser therapy, and 3) Bosley
professional strength® products,
including minoxidil. The PRP

& o

T TriGens = injections are currently one
of the most attention-getting
\'_%_’1 solutions for hair loss.
T

For more information on the Bosley business:
https://www.bosley.com/
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HAIR LOSS TREATMENTS
FOR MEN AND WOMEN
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Hair Club

Hair Club is a leading provider

of comprehensive hair restoration

solutions for men and women
in North America.

What is Hair Club?

As a leader in hair loss solutions in North America, Hair Club
responds to the hair loss concems of all customers. The com-
pany offers carefully considered services unmatched by any
other company and backed by a solid track record, main-
fains a cooperative arrangement with Bosley, an Aderans
Group company, to infroduce hair fransplantation customers,
and presents a wide selection of products, hinging on hair
systems and hair growth products. Solutions are personalized
fo customer requirements, such as the degree of concemn over
hair loss as well as budget and hairvolumizing technique.

As of May 31, 2018, Hair Club had 119
offices, mostly in the United States and
Canada.

For some 40 years, Hair Club has
helped men and women find solutions fo hair
loss. The company's experienced hair resto-
ration consultants, licensed cosmetologists
and surgical staff work as a feam and will
continue to build trust and tangible results.

In January 2017, Hair Club opened its first women's
salon, in Atlanta, Georgia. Even within the United
States, Atlanta is a city with a particularly large num-
ber of women. The new women’s salon meets fea-
tures eight consultation and styling rooms and offers
hair system sales as well as services to promote
healthy hair growth and manicures. With female cus-
tomers in mind, the salon has a semi-private space
where women can chat. There are also massage
chairs and hair dryer chairs. Going forward, Hair
Club will draw on the know-how accumulated by the
Aderans Group in hair-related products and services
for women to expand its own activities in the women's
market.

For more information on Hair Club:
https://www.hairclub.com/
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Overseas Business

Synergies generated within the Aderans
Group deliver total hair solutions
to customers around the world.
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North America

Aderans Hairgoods, Inc.

Aderans Hairgoods is driving wholesale and retail activities
ahead in the U.S. market for men’s and women'’s custom-
made and ready-made wigs. Seeking further growth, the
company is working fo strengthen existing brands, develop
new products and cultivate new marketing channels.

Amekor Industries, Inc., Estetica Designs, Inc.

Both companies are wholesalers of ladies’ ready-made
wigs. Of note, Amekor Industries has strengths in the
African-American market, and will continue to leverage
synergies for growth.

Asia, excluding Japan:

Taiwan, Singapore, China and Hong Kong

Outside its home market, Aderans is developing retail
operations for men’s and women's cusfom-made and
ready-made wigs in key markets of Asia. In Taiwan, we
opened the Group's first roadside shop in Asia outside
Japan and are promoting total hair solutions.

FIV—TRECRHTIERIITEICTTEBVELITET,
https://www.aderans.co.jp/corporate/company/group.html

For more information on Group companies:

https://www.aderans.co.jp/corporate/english/company/group.html
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Aderans Sweden salon
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Aderans Benelux salon
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Hospital where salon run by Aderans Sweden is located and a salon
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Aderans Germany salon
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Aderans U.K. salon
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Overseas Business
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Europe:

France, Germany, the Netherlands, Belgium, United
Kingdom, Sweden, Norway, Denmark and Spain
Aderans is developing wholesale and refail operations for
men’s and women's cusfom-made and ready-made wigs
in Europe.

Demand for medical-use wigs is strong in Europe, but
Aderans has launched new services, such as healthy hair-
growth services to complete the selection of total hair solu-
tions. In addition, efforts are made to develop wigs for the
local market that demonstrate synergies within the Group.

PTIVR-TSVAHIEH

Aderans France salon

The Aderans Group is developing a network of hair
salons—now at eight—inside hospitals, which
contribute to the stable and sustainable growth of its
medical- use wig business. Medical-use wigs are eas-
ily accessible in Europe where insurance and govern-
ment assistance facilitate necessary purchases. Efforts
are being directed groupwide into employee training
on medical-use wigs so
that staff is well
acquainted with prod-
uct features to offer
techniques and services
from a patient’s

e

I perspective.
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Aderans Benelux in-hospital salon
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Group Production Bases
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Proficient skills for inserting hair into
the base of custom-made wigs

Aderans relies on experienced technicians at its own
production facilities and the facilities of alliance partners
in Thailand, the Philippines and Laos to craft delicately
constructed, high-quality wigs under an integrated pro-
duction and marketing structure.

Aderans’ Overseas Production

In 1986, Aderans established its first overseas plant
operated by Aderans Thai, lid. Further expansion of its
production capability in Southeast Asia came with the
establishment of plants operated by World Quality Co.,
ltd. (Thailand) in 1992, and Aderans Philippines, Inc.,
in 2002. Following the inauguration of a second
Philippines plant in October 2013, we began local
production in Laos from September 2012. We

deliver high-quality wigs to customers through this
three-point structure in Thailand, the Philippines

and Laos.

Production Bases that Support High-Quality
Manufacturing

Aderans obtained ISO9001 certification in August
1999 for the Briram plant in Thailand, a key production
base for the Aderans Group, to ensure stable produc-
tion quality. The Company also acquired ISO14001
certification in September 1999 —for environmental
management—and maintains the following environmen-
tally conscious activities.

1. Prevent water pollution caused by factory wastewater
2. Prevent air pollution within factory

3. Ensure safe processing of industrial waste

4. Ensure effective use of available resources

5. Improve working environment within the factory
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Research and Development

Aderans has debuted many high-quality products to date,
made possible by strengths in R&D based on the premise
of making customers happy. Starting with molding tech-
nology for men’s wigs featuring a net foundation and
development of a completely artificial skin, we worked on
our own and in partnership with other companies to cre-
afe various technologies and materials that were success-
fully turned into marketable products. Cyberhair and
Vital Hair—artificial hair developed by Aderans—have
earned a stellar reputation worldwide for high quality.

Cyberhair and Vital Hair

Seeking to achieve a hair fiber for naturaHooking, light
weight and easyto-use wigs, Aderans developed an arifi-
cial hair in 1990 and launched it in 1991 with a texture
and feel remarkably similar to real hair. This was Cyber-
hair, and it presented a dramatic improvement in the hair
fiber used for wigs. We then tackled development of an
artificial hair surpassing even the outstanding features of
Cyberhair, leading to the launch of Vital Hair in 2006.
With its dual shaft and core structure, Vital Hair changes in
response fo external conditions, such as humidity, so that
the bounce and resilience of the strands in the wig are even
more like real hair. Research from various perspectives
remains a daily activity at Aderans in pursuit of new artificial
hair that precludes unreasonable reliance on human hair.

# i
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Shaft Core

Moisture-responsive and soffer Not moisture-responsive and
than core more rigid than core.
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INHLED Sonic, a hair drye
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Dual core and shaft structure creates special surface pro-
file that reduces shine typical of artificial hair for a more
naturaHooking luster

Debut of hair dryer developed jointly with Sharp
Sales of N-LED Sonic, a hair dryer developed jointly
with consumer electronics maker Sharp Corporation,
began in October 2017 at directly operated salons
throughout Japan and through online shopping sites.
This was the first time that Aderans had teamed up
with Sharp on a joint development project.

The new-concept hair dryer combines Sharp’s pro-
prietary plasma cluster technology and Aderans-
developed N-LED beam™. It features a guasha
attachment, carefully shaped like the fingers of a hand
as if it is grabbing the scalp as hair is being dried.
Currently, the sales channel is being expanded to
include consumer electronics stores.

[N-LED Sonic]

For more information on the research and development:
https://www.aderans.co.jp/corporate/english/rd/

- 85

PFSVATIV—-TRBREOER] [REORKTEA
#wHIMDHS5OBEHTHELIZBEL. HE~NDIRE - HE
[CHEEVWTVET,

EEEEFEE

EEADAvIDERICHICDATYIEBNEERIC
BESEREZTADRD ANMEFIBEEICLDEREER
BORBE=EBMNIT. RE5T2,0002ULOHENZHELT
W&,

EEZHTOERIS

FELHRBOEFNLABZBERNELKBTAT
TDROIC. NERRBELRRAEEEABREERZHRED
B EECHITONSZHEELTVET . (HRDER
REE TEZWLI36R. VEHEM1347. REEEHEM
7#.2018F6HKRERE)

il - = E LD DI AHRE

PTOUADBERMEDvIZEDYNT DENMTZ I E
L. BEHRDEEZS ITHI B HEHLAERTVET ., F
CTEDEMBEAREERITDIET. IDFDFIMT
DELEZER>TWVWERT ., Rfc. 74T —ATIET7RINA
P—DAF IV Py TZOEU BRI Drv T DT,
RENEHOASERELTCVET . 2018F48IC(F. &l
J50BAFZR RV 7T I VAT I —THR19DE & Hhig
621t 7*747“—@1(5}?7&;9&27)%)Fﬁ??rj4‘y7§1mj
B AR | ZPRELE LU,

H1E[MERD v IEiMiHRRAR]

The first Wig Design World Challengeship Awards
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Training and Education

The Aderans Group strives for product excellence, tech-
nological excellence and heartfelt omotenashi—a level of
customer-oriented politeness and genuine warmth that
makes customers feel welcome, valued and respected —
and emphasizes training and education for employees
with these ideals in mind.

Medical Care Seminar

To ensure proper service by all staff who deal with customers
in need of a medicaluse wig, we require attendance at a
medical care seminar by outside experts. More than 2,000
employees have participated in such seminars.

Acquiring Certification as Hair Advisers

To underpin our ability to accurately convey specialist knowl
edge about hair and skin to our customers, we have obtained
accreditation from the Japan Hair Science Association, a
public inferest corporation—a type of nonprofit organization
in Japan—approved by the Cabinet Office, and we encour
age employees to obtain hair adviser certification.

Employees with qualifications, as of June 30, 2018
Certified hair advisers: 336

Certified instructors: 13

Certified coaching instructors: 7

In-House Training to Boost Technique and Customer
Service Capabilities

Day in and day out, Aderans’ barbers and hairstylists
refine their wigcutting fechniques and strive to make cus-
tomers satisfied with their new look. A competition is held
once a year, fueling the incentive fo consfantly enhance
fechnique. In addition, Fontaine holds an event aimed at
raising the skills of advisers where participants must demon-
strafe their expertise in customer service, wigsstyling fech-
niques and the ability to present workable suggestions. In
April 2018, to mark our 50th anniversary, we held the first
Wig Design World Challengeship Awards to find the top
hair designer among the 62 companies of the Aderans
Group, which has a presence in 19 countries and regions.
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Wigs Donated to Thai Hospitals

CSR Activities at Aderans

The Aderans Group strives to achieve sound, enduring
corporate growth underpinned by trust earned from cus-
tomers and from society as a whole by extending the
scope of CSR activities with social value.

For more information on our activities, please go fo

https://www.aderans.co.jp/corporate/english/csr/

Social and Regional Contributions

Aderans Love Charity

love Charity is a long-running program, originally intro-
duced in 1978 as a social contribution-measure to com-
memorate our 10th anniversary. For 40 years, we have
continued to present wigs to children with the underlying
purpose to alleviate the anguish that children who lose their
hair feel because of the change in their appearance.

Wigs Donated to Thai Hospitals

Since 2012, Aderans has donated prototype wigs from
its Thai facilities to local hospitals and other places where
there is a need. In 2018, we donated 100 wigs to the
Thammasat University Hospital and 120 wigs to the
National Cancer Center. Also this year, for the first time,
we gifted 50 wigs fo the Buriram Government Public
Hospital, which is near our Buriram factory. This effort
reflects our efforts to supports patients’ quality of life.

Customer Comfort and Safety

Efforts at In-Hospital Salons

We have been opening hair salons inside hospitals since
2002. These salons are barrierfree fo facilitate visits by
patients in wheelchairs and are also equipped with movable
salon chairs that allow patients to remain seated while they
get a haircut and shampoo. Our goal is to support a better
quality of life for patients through these salons, and our efforts
include handling JIScompliant medicaluse wigs, offering
makeup and manicure’services fo enhance outward appear-
ance and, in response fo comments from the medical front
line, the use of a foamtype shampoo more suitable for
patients who are losing their hair due to cancer freatment.

REANT7TOY

InHospital Salons
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Fontaine Green Forest Campaign

Plantation of cherry trees
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CSR Activities at Aderans

Environmental Efforts

Fontaine Green and Pink (Cherry) Ecological Project

The Fontaine Green Forest Campaign, through which Aderans
collects wigs that customers no longer use, was launched
back in 2009. A portion of sales from customers who buy
new wigs under this program in any given fiscal year is

used to plant seedlings. Up to 2016, a fofal of 1,259 seed-
lings had been planted. Seeking to expand activities through-
out Japan, in 2016 support was extended fo the Sakura
Namiki Network, a non-profit organization that plants rows
of cherry trees to protect the Tohoku region from tsunami.

Academic and Cultural Activities

Contribution to Wig Culture

The Shiki Theater Company brought the musical Cats to
the stage in Japan in 1983. The development of wigs that
could withstand the vigorous dancing in Cats was a cooper-
afive effort between staff af Aderans and the hair and
makeup artists and costume designers af the theater com-
pany at that time. Taking advantage of this opportunity,
Aderans put together a team— Studio AD—with experts in
wigs and makeup. Today, this expertise is utilized in many
productions, not only for the stage but also in movies,
felevision and concerts.

Joint Research with Academic Institutions

The Aderans Group promotes joint research on various
themes with research facilities at universities in the pursuit

of new insights info hairrelated studies. VWe apply the results
of research on hair and hair growth, based on academic
advice and supporting data, to enhance our products and
expand the ring of happiness around our customers.

Joint Research Examples
Osaka University (2006 — ) Endowed chair “Regenerative Dermatology”

University of Tokyo (2012 —) Joint research on scalpcare science

Oita University (2013 —) Joint research on methods to prevent hair loss

through administration of anticancer agents

Tokyo Institute of Technology ~ Academic consulting agreement on
(2014 - development of artificial hair fiber for wigs

Sa—IAIFryV]

Musical Cats
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Photo by Takeshi Arai
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Donations to U.S. Breast Cancer
Research Foundation

Pay It Forward ("7 25 J#t./Hair Club)

CSR Activities at Aderans

Overseas Activities

Donations to U.S. Breast Cancer Research Foundation
(Bosley/United States)

Once a year, Bosley donates a portion of sales to the
U.S. Breast Cancer Research Foundation. The company
inifially gave a fixed amount but in 2015 switched to an
amount corresponding fo sales during Pink Ribbon
month—a move that raised motivation among employees
and sparked greater activity.

Pay It Forward

(Hair Club/United States)

This program, which takes its name and purpose from the
movie Pay It Forward, is a volunteer activity at Hair Club.
It expands the ring of kindness beyond paying a favor
back to someone who was kind by encouraging a wider
sense of kindness in giving back to the whole community.

NU JUJ Foundation for Supporting Cancer Patients and
Families

(Aderans Benelux/ Belgium and the Netherlands)

lenny Van Zundato, the shop manager of Francie-hair
Boutique, under Aderans Benelux, established the NU J|
(NOWV YOU) fund in 2012 to support cancer patients,
based on the experience she herself had with cancer. She
remains active in this program.

Activities by Wig Ambassador

(Aderans UK/United Kingdom)

Aderans UK has provided wigs fo Joanna Rowsell, our
wig ambassador and twortime Olympic gold medalist in
cycling events at the London and Rio de Janeiro games.

e
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Joanna Rowsell, a wig ambassador

SHEE Corporate Data

[Eis] HREH 7 TSR Company Name Aderans Company Limited

Fit T 160-8429 RAFHEXHTE— ] H6E3S Head Office 1-6-3 Shinjuku, Shinjukuku, Tokyo 160-8429
Eravi 19694 (HB#144) 3818 Founded March 1, 1969

aBEXE 12,9445HH Paid-in Capital ¥12,944 million

BT LS 76218 (201852848
EEEH 6,661% (201858 FKEAE)

Consolidated Net Sales  ¥76.2 billion (Year ended February 28, 2018)

Number of Employees

(consolidated basis) 6,661 [As of May 31, 2018)

Hairrelated business, beauty and health business, con-

FEERESE Ea1—T (4 &NUVAEE JIL—T=

EoEE A el R Main Business trol and management of business activities undertaken
HOREEBLSUICENICHFTIRX by subsidiaries and offiliates
DI —TEHY  B4F (018FBRKIIE) IR —TRHED NurbwrobBrenp. gy Uich i 5120180
ompanies Including non-consolidated companies
T ER529IEH (2018558 7KE) Mot ol solons Domestic 529 (As of May 30, 2018]

I 3B2IEH (2018458 FKIRE)
IINW—T&H—BICDOVTE TR A NMITTEWVWRITETD,
https://www.aderans.co.jp/corporate/company/group.htmi

Overseas 332 (As of May 30, 2018)

Please visit the following website for information about the Aderans group.
https://www.aderans.co.jp/corporate/english/company/

RE -BEER(018F58KERT) Board of Directors and Corporate Audittors (As of May 31, 2018)

ER i Board of Directors
KRR SR Founder REA EB Founder, Representative Director, Chairman Nobuo Nemoto
RERMfFERLER J)L—TCEO b= NI ES/N Group CEO, Representative Director, President Yoshihiro Tsumura

Director, Managing Executive Officer,
in charge of Overseas Business and Production Group

RFREBNTRE BABREI EEXIIEY =)l e

Masaaki Furukawa

P = e Director, Managing Executive Officer, :

10 o - 45 o = A ging Executive Officer,

RHERBITHE ENERARES Bl &8 in charge of Domestic Business Group Masatoshi Kageyama
i e I St o Director, Senior Executive Officer, -

MR LRATRE EEARES EE IS in charge of Administration Group Masaryeshi Sato

OV 58 —2 Outside Director Kazuhiko Takano

LSRR A #LZEB Outside Director Reijiro Yamamoto

AR R g At Outside Director Tsuyoshi Yamazaki

BEBER Corporate Auditor

BEEER 2] = Standing member of Audit & Supervisory Board Keizo Seki

HHNEBEER =Y 1 Outside Audit & Supervisory Board Member Kazuhiro Miyakawa

HHNEBEER B EZ Outside Audit & Supervisory Board Member Yoshiyuki Seki

I\ SA b (EEN—X) Consolidated Financial Highlights
2018288 Year ended February 28, 2018

RETI XY MRIFELSE (20185 235)
Net Sales by Business Segment (Year ended February 28, 2018)

BEt Total 76,256 B3 Millions of yen

MIHBISE LR (2018F 25 H)
Net Sales by Region (Year ended February 28, 2018)
BEt Total 76,256 B M Millions of yen
BNZDMhESE
Other Overseas

Business

164

26,684 FTSUREHX

BNIOITER 35.0%  Aderans Business

Overseas Wig Business

BAT LS

OVG rseas

B
by
ot
e
ait

38,509
50.5% Domestic

RAL—E% THT—REBHE
Bosley Business Fontaine Business

(for Hair Transplantation Market)

4,250 BREDAE
5.6% Other Domestic Business
E1TERZOM] I EMIL— B ERERE ECER. /A RYMFHNZIENTLET .
A2 EHSHAERTEMABE T LR EPRE—RBZRERATRRLTHED GEtH—HUELBENSHDET.
otes 1: Other Domestic Business represents sales from beauty supply route business, medical-use wig business, electronic commerce business, and Hi-Net Co., ltd
2: Yen amounts are truncated fo the sfated unit. Percentages are rounded to the first decimal place. Therefore, the sum of individual components may not add up to the stated total
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1968 Sep Aderans founded in Shinjuku, Tokyo, as a small store spe-
cializing in men’s custom-made wigs.
1969 Mar Aderans Co., ltd. established with capital of
¥2,000,000.
Place advertisements in men's and sports magazines to
raise awareness of men’s wigs.
1972 TV commercials started; spreading the news of men'’s
wigs.
1974 Jan AS1, a wig with an artificial skin base, begins sale.
1976 Oct Onetouch attachment product AQ-15 begins sale.
1979 Jul  Aderans Corporation of America established as first repre-
sentative office in the United States.
1980 Aug First national Aljapan Skills Competition held.
1985 Aug Brought Fontaine Co., lid., (founded in 1970) under
consolidation.
Sep  Stock registered with the Japan Securities Dealers
Association.
1986 Oct Aderans Thai., lid. established.
1987 Jan listed on Second Section of Tokyo Stock Exchange.
Capital: ¥7,088,000,000
Mar  Llaunched hairgrowth services.
Jun  Brought Infernational Hair Goods, Inc. under consolidation.
1988 Dec listed on Second Section of Osaka Securities Exchange.
1989 Mar Brought Rene of Paris under consolidation.
1990 Jan  Aderans Inc. (Taiwan) established.
Apr  Started developing network of women's salons.
1991 Mar  Cyberhair products begins sale.
1992 Jan  Aderans Europe B.V. established.
Mar  Brought the following companies under consolidation:
Gesmofra SAS (France), Camaflex SAS (France), Monfair
Mode SARL (France), Creation de Paris Camaflex Veririebs
GmbH (Germany), Monfair Moden Vertriebs GmbH
(Germany), Camaflex S.A. (Belgium).
Sep  World Quality Co., Lid. established.
1994 Mar Brought D. van Nooijen B.V. under consolidation.
Nov  Aderans Holdings Co., Inc. established.
Dec Fontaine Co., Lid. sfock registered with the Japan
Securities Dealers Association.
1997 May Aderans Siam Co., ltd. established.
Aug Listed on the first sections of both the Tokyo Stock
Exchange and Osaka Securities Exchange.
Capital: ¥12,276,000,000.
Oct  Monfair Moden Vertriebs GmbH obtains business rights to
Wittmann, Weiss & Bauver G.m.b.H.
1998 Mar Brought New Concepts Hair Goods, Inc. under consolida-
tion.
Sep Brought General Wig Manufacturers, Inc. under consoli-
dation.
2001 Aug Brought Bosley Medical Institute, Inc. (now, Bosley Inc.),
Sterling Accommodations, Inc., and Bosley Medical
Institute Canada, Inc. under consolidation.
Dec Japanese Hair Industry Conference (now, NMK. GR. JP)

established and Aderans joined as member.

2002 Jan  Aderans Philippines, Inc. established.

May Brought Trend Hair Supplies Co., Lid. under consolidation.

Jun  Aderans Research Institute, Inc. established.

Sep First in-hospital hair salon opened.

Aderans Singapore, Pre. Lid. esfablished.

2003 Dec Acquired stock in Fontaine Co., ltd., and turned company
info a wholly owned subsidiary (stock delisted).

2005 Jon  Brought Carl M Lundh AB under consolidation.

Dec  Aderans (Shanghai) Co., ltd. esfablished.

2006 Mar Vital Hair, arfificial hair developed by Aderans, begins
sale.
2007 Jul  Aderans Medical Holdings, Inc. established.

Aug  Tumed MHR, Inc. info a subsidiary.

Sep Name changed to Aderans Holdings Co., ltd., through
transition fo holding company, and new Aderans Co.,
ltd., established as operating company.

2009 Nov Aderans Hair Goods, Inc. established through integration
of International Hair Goods, Inc., New Concepts Hair
Goods, Inc., General Wig Manufacturers, Inc., and Rene
of Paris.

2010 May MHR, Inc., and Aderans Medical Holdings, Inc., were
brought under the Bosley Group umbrella.

Sep Aderans Holdings Co., Lid. merged with Aderans Co.,
ltd. and Fontaine Co., lid., and the company name
changed fo Unihair Co., Lid.

Oct  Opened online shopping access for Aderans and Fontaine
products on respective brand websites.

2011 Jul Name changed from Unihair Co., lid. to Aderans Co.,
Ltd.

2012 Sep Brought le Nouvel Espace Beauté SA under consolidation.

2013 Apr  Brought HC (USA| Inc. under consolidation.

2014 May Aderans lao Co., lid. established.

2016 Jul  Brought Reizvoll Co., lid. under consolidation.

Oct  Brought Hi-Net Co., Lid. under consolidation.

2017 Jan Fontaine AlHapan Role-Play/Styling Competition held.

Feb  Unlisted through management buyout.

Mar  Aderans Medical Research Company Limited established.

Apr  Aderans Hong Kong Limited established.

Nov Aderans Group global flagship salons opened in Shinjuku.
EADERM Co., lid. established.

Brought Lao Quality Sole Co., ltd. under consolidation.
2018 Jan  Management philosophy adjusted for NEXT 100.

Feb  Aderans Total Hair Solution Iberia S.L. established.

Apr  Memorial tower installed on Mt. Koya, to celebrate 50th
Anniversary

Aug  Brought Amekor Industries, Inc. and Estetica Designs, Inc.
under consolidation.

Sep Moved Aderans head office
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Global CSR & Corporate Communications Office
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https://www.aderans.co.jp/
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JAPAN HAIR DONATION & CHARITY

JHD&C  NPOZEA JHDSC (JAPAN HAIR DONATION &
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